
Check for Persuasive Techniques 

Shared by Kristi Orcutt, kristio@essdack.org 

Analyze the persuasive text. What techniques does the author use to try to persuade you? Decide whether  the author used 
any of these strategies.  If you check “yes” in the second column, explain how the author used that strategy. 
 

Persuasive Technique Yes/
No 

How the Author Used It 

Testimonial – Famous people, or someone you respect or 
like, claims that something is good or advertises or 
promotes a product or idea, even though they are not 
experts – and may even be getting paid to recommend a 
product or endorse an idea. 

• A professional football player claims a particular 
deodorant is the best. 

• A famous actress claims she uses a particular hair 
color brand. 

  

Citing Authority - An author may mention or quote an 
expert person to lend importance or credibility to his/her 
argument. 

 

  

Citing Statistics – An author may list statistics or scientific 
facts to lend importance or credibility to his/her argument. 

 

  

Bandwagon - Persuades people to do or believe 
something by letting them know others are all doing it and if 
they don’t, they’ll be left out.  This technique makes use of 
ones desire to be part of the crowd. 

• Everybody’s going to the game Friday night. 
• Nobody likes having a curfew. 

  

Glittering Generalities – Uses words that have favorable 
meanings (or fancy-sounding/scientific words) to make a 
product sound better than it is or an idea sound like a fact 
when it isn’t.  

• Snack food is described as “wholesome and 
nutritious.” 

• “Many people believe…”  (How many people? Who 
are these people?)  

  

Emotional Appeals - Words or images that appeal to the 
audience's emotions are used such as fear, anger, joy, 
desire for success, etc. 

• Buying a Smith Brand Smoke Detector could save 
your life. 

• Max’s Money-Making Secrets will make you rich. 

  



Name:                   Period:   
 

Fact vs. Opinion 
 
Directions: Understanding text often involves being able to tell the difference between fact and opinion.  Often writers will mix fact and opinion, and 
it becomes the job of the reader to sort them out.  Facts are objective (i.e., they can be proven); opinions are subjective (i.e., they express a preference 
or bias).  Use the chart below to identify both facts and opinions in a text and be sure to explain how you know the details you write down are either 
facts or opinions. 
 
 Text Details & Direct Quotes 

From the Text 
Explain How You Know the Details are 

Facts or Opinions 
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What is Propaganda? 

 

While most persons who give the matter a thought make distinctions between an objectively written news 
report and propaganda, they encounter difficulty when they try to define propaganda. It is one of the most 
troublesome words in the English language. To define it clearly and precisely, so that whenever it is used it 
will mean the same thing to everybody, is like trying to get your hands on an eel. You think you’ve got it-
then it slips away. 

When you say “policeman” or “house,” everybody has a pretty clear idea of what you mean. There’s 
nothing vague about these terms. But when you try to mark off the exact boundaries of “propaganda,” you 
wrinkle the brows even of the men who spend their lives studying the origin and history of words. And the 
problem of defining propaganda is all the more tangled because in the first World War it acquired certain 
popular meanings that stick to it like burrs to a cocker spaniel. 

To some speakers and writers, propaganda is an instrument of the devil. They look on the propagandist as a 
person who is deliberately trying to hoodwink us, who uses half-truths, who lies, who suppresses, conceals, 
and distorts the facts. According to this idea of the word, the propagandist plays us for suckers.  

Others think especially of techniques, of slogans, catchwords, and other devices, when they talk about 
propaganda. Still others define propaganda as a narrowly selfish attempt to get people to accept ideas and 
beliefs, always in the interest of a particular person or group and with little or no advantage to the public. 
According to this view, propaganda is promotion that seeks “bad” ends, whereas similar effort on behalf of 
the public and for “good” ends isn’t propaganda, but is something else. Under this definition, for example, 
the writings of the patriotic Sam Adams on behalf of the American Revolution could not be regarded by 
American historians as propaganda. 

The difficulty with such a view is that welfare groups and governments themselves secure benefits for a 
people through propaganda. Moreover, national propaganda in the throes of a war is aimed to bolster the 
security of the nonaggressor state and to assure the eventual well-being and safety of its citizens. No one 
would deny that this kind of propaganda, intelligently administered, benefits every man, woman, and child 
in the land. 

The experts have plenty of trouble in agreeing upon a satisfactory definition of propaganda, but they are 
agreed that the term can’t be limited to the type of propaganda that seeks to achieve bad ends or to the form 
that makes use of deceitful methods. 

Can you distinguish propaganda from other forms of expression or promotion by saying that it is something 
that depends upon “concealment”—on hiding either the goals men are working for, or the means that they 
use, or the identity of the people behind the propaganda? A few authorities say “yes” to this question, but 
most of them say “no.” Most analysts of propaganda do not limit the term propaganda to “veiled” 
promotion. Nor do they think it accurate to describe propaganda as an activity that resorts only to half-
truths and downright falsehood. They say simply that some propaganda hinges on deceit and some does 
not. As a matter of fact, they recognize that a shrewd propagandist prefers to deal above the table, knowing 
just what the reaction of a propaganda-conscious public will be to dishonest trickery when it is exposed. 

Some people limit the term propaganda to efforts that make use of emotional appeals, but others will differ 
about this idea. In a campaign to capture public opinion, a propagandist may rely heavily upon emotional 
symbols—but he may appeal to logical thinking as well. 

Some people assert that propaganda is present only in controversial situations. One writer, for example, 
says, “Propaganda is an instrument of conflict or controversy, deliberately used.” And another says, “If the 



report is deliberately circulated to influence attitudes on controversial issues it is propaganda.” When 
existing loyalties, customs, and institutions are attacked, there is controversy. In a democratic system, 
propaganda replaces violence and censorship as a method of bringing about change. All this may be 
granted, and yet the question can be raised whether the word “propaganda” should be limited to efforts to 
influence attitudes on controversial matters only. 

Take, for example, the campaign in the United States, conducted under the direction of the Surgeon 
General, for the control, cure, and eradication of venereal disease. This systematically organized campaign 
tried to gain its ends by direct appeals to the people. Those who handled it considered carefully just what 
agencies to use in reaching the people—whether newspapers or magazines, the radio or the public platform, 
or a combination of these. They used both emotional and logical appeals. They planned the campaign to 
persuade diseased persons to decide to visit a physician to get cured. Their campaign used the techniques of 
propaganda, persuaded persons to a course of conduct, and promised a reward—good health. It used, as has 
been said, both emotional and logical appeals. 

Unless “controversy” is interpreted to include minor debates and the making of choices in matters that 
command general social approval, a definition of “propaganda” that insists on stressing controversy 
hampers one’s approach to an understanding of the subject. 

All this will indicate that there is a lot of difficulty in working out any formal definition of propaganda. 
Most students of the subject agree that propaganda has to do with any ideas and beliefs that are 
intentionally propagated. They agree also that it attempts to reach a goal by making use of words and word 
substitutes (pictures, drawings, graphs, exhibits, parades, songs, and similar devices). Moreover, although it 
is used in controversial situations, most experts agree that it is also used to promote noncontroversial, or 
generally acceptable, ideas. Types of propaganda range from the selfish, deceitful, and subversive to the 
honest and aboveboard promotional effort. It can be concealed or open, emotional or containing appeals to 
reason, or a combination of emotional and logical appeals. 

While propaganda influences the behavior of individuals, it is important to bear in mind that it is only one 
of the means by which man’s behavior is influenced. There are other forms of inducement employed in 
winning assent or compliance. In limited or wholesale degree, depending upon the political organization of 
a given country, men have used force or violence to control people. They have resorted to boycott, bribery, 
passive resistance, and other techniques. Bribes, bullets, and bread have been called symbols of some of the 
actions that men have taken to force people into particular patterns of behavior. 

Whatever propaganda may be, it differs from such techniques because it resorts to suggestion and 
persuasion. 

 

Discussion Questions: 

1.) In your own words, what is propaganda? 
2.) Besides wartime, give three specific example of where you may have seen propaganda used. 
3.) What effects does propaganda have on you? Give three examples. 
4.) What are the reasons leaders and organizations often employ the use of propaganda? 
5.) How is propaganda a powerful tool when combined with mass media? 
6.) Is propaganda basically a “benefit” or “dishonest trickery” for society? A little of both? Explain 

your answer in 5-6 sentences.  
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Bans on sagging jeans raise the question: 
What happens when fashion moves from 
being merely objectionable to illegal? 
 
By Niko Koppel 
 
Jamarcus Marshall, a 17-year-old high school 
sophomore in Mansfield, Louisiana, believes 
that no one should be able to tell him how low to wear his jeans. "It's 
up to the person who's wearing the pants," he says. Marshall's 
sagging pants, a style popularized in the early 1990s by hip-hop artists, are becoming a legal issue in 
a growing number of communities, including his own. 
 
Lawmakers in at least three states—Louisiana, Georgia, and New Jersey—have decided that pants 
worn low enough to expose underwear pose a threat to the public, and they are trying to enact 
indecency ordinances to stop it. 
 
Since June, sagging pants have been against the law in Delcambre, Louisiana, a town of 2,200 that is 
80 miles southwest of Baton Rouge. Offenders face a fine of as much as $500 or up to a six-month 
jail sentence. A law that took effect last month in Mansfield, a town of 5,500 near Shreveport, also 
mandates a fine or jail time for sagging pants. Similar measures are being considered in Atlanta and 
New Jersey. 
 
But when fashion moves from being merely objectionable to illegal, constitutional questions about 
freedom of expression arise: Can the government tell you what to wear? 
 
The American Civil Liberties Union doesn't think so. "This style may be distasteful to some, but do we 
really think it should be legislated?" says Benetta Standly of the A.C.L.U. of Georgia. "Our answer is 
no. We don't think this is in the realm of public policy. We don't think it's the government's role." 
 
In fact, efforts to outlaw sagging pants in Virginia and statewide in Louisiana in 2004, failed because 
of such concerns. In August, the Town Council of Stratford, Conn., rejected a baggy-pants ban, 
deciding it was unconstitutional and would unjustly encourage racial profiling. 
 

School Dress Codes 
 
Roger Pilon of the Cato Institute, a libertarian think tank, is even more blunt in his opposition: "This is 
the kind of officious meddling in personal behavior that makes a laughing stock of the officials who do 
it." 
 
But advocates of the laws say these measures are about enforcing public decency. 
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"It's a fad like hot pants; however, I think it crosses the line when a person shows their backside," 
says Councilwoman Annette Lartigue, who is drafting a sagging pants ordinance in Trenton, N.J., the 
state capital. "You can't legislate how people dress, but you can legislate when people begin to 
become indecent by exposing their body parts.'' 
 
While some communities are trying to crack down on what they see as indecency, school districts 
have become more aggressive in enforcing dress codes, as the courts have given them greater 
latitude in this area. Schools have placed restrictions on miniskirts, long hair, piercings, logos with 
drug references, and gang-related clothing, including hats, jewelry, and particular colors. 
 
Public outrage at particular fashions is nothing new—especially when the fashions are popular among 
young people. In the past, there have been outcries against fashions when they "challenge the 
conservative morality of a society," says Andrew Bolton, the curator at the Costume Institute of the 
Metropolitan Museum of Art in New York. 
 
Lurking behind the sagging-jeans laws in Louisiana and the various proposals for similar measures 
elsewhere may be the real issue—hip-hop style itself, which critics say is worn as a badge of 
delinquency, with its distinctive walk conveying thuggish swagger and a disrespect for authority. 
 
Sagging pants began in prison, where oversize uniforms were issued without belts to prevent suicide 
and their use as weapons. The style spread through rappers and music videos, from the ghetto to the 
suburbs and around the world. 
 
Some see the recent sagging prohibitions as racially motivated, because those who wear the style 
are young, predominantly black men. "We think this is part of a national trend that is criminalizing 
youth, and specifically African American male youth," says Standly of the A.C.L.U. 
 

"The 'In' Thing" 
 
Ironically, much of this legislation has been proposed by black public officials. In Atlanta, for example, 
Councilman C. T. Martin is the force behind the proposed ban. 
 
"Little children see it and want to adopt it, thinking it's the 'in' thing," Martin told the Atlanta Journal-
Constitution. "I didn't want young people thinking that half-dressing is the way to go. I want them to 
think about their future." 
 
But Benjamin Chavis, the former executive director of the N.A.A.C.P., says, "I think to criminalize how 
a person wears their clothing is more offensive than what the remedy is trying to do." 
 
Chavis, who is often pictured in an impeccable suit among the baggy outfits of the hip-hop elite, is a 
chairman of the Hip Hop Summit Action Network, a coalition he founded with the music mogul Russell 
Simmons. He says the coalition will challenge the ordinances in court. 
 
"The focus should be on cleaning up the social conditions that the sagging pants come out of," says 
Chavis. "That they wear their pants the way they do is a statement of the reality that they're struggling 
with on a day-to-day basis." 
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Guilt by The Bottleful 
 

Bottled water is being portrayed as an environmental villain. But is it 

any different from bottled soda or juice? 
 

By Alex Williams 

 

 

Those bottles of water always seemed 

so harmless tucked into everyone's 

backpacks. In fact, when some 

schools banned soda and other sugary 

drinks from cafeterias and vending 

machines, they sold bottled water as a 

healthy alternative. But now, 

environmentalists are saying that 

water that comes in plastic bottles is 

not so healthy for the planet. 

 

The debate centers not on the water, but on oil—the oil that's used to make the bottles, 

and the oil that's used to get them to consumers. According to the Earth Policy Institute in 

Washington, D.C., it takes 1.5 million barrels of oil a year to make the plastic water 

bottles Americans use—plus countless barrels to transport the water from as far away as 

Fiji and refrigerate it. Plastic bottles that are not being recycled are piling up in landfills. 

(Of course, plenty of those bottles once contained drinks other than water.) 

 

Julia Duch, 17, a senior at Staten Island Academy in New York, says that after reading a 

magazine article on the environmental impact of bottled water, she decided that "there 

was no use for carrying around a bottle of Poland Spring." 

 

As head of her school's Environmental Club, Julia thought she should set an example: 

She now carries water in a reusable plastic bottle. The club plans to submit a proposal 

that the school stop selling bottled water and give each student a reusable water bottle. 

 

The issue took on a higher profile this past summer when the mayors of San Francisco, 

Salt Lake City, Minneapolis, and New York began urging people to opt for tap water 

instead of bottled. This added momentum to efforts by environmental groups like 

Corporate Accountability International and Food & Water Watch. 

 

Over the last 15 years, the bottled water industry has turned a product that once seemed 

an indulgence into a daily necessity. Bottled water has now overtaken coffee and milk in 

sales nationally. 
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Turning to The Tap 
 

An August editorial in The New York Times—"In Praise of Tap Water"—argued against 

bottled water on the ground that "this country has some of the best public water supplies 

in the world." Many restaurants have pulled bottled water from their menus. 

 

The industry is feeling the heat, and is taking steps to address these concerns. Nestlé, 

which sells Perrier and Poland Spring, and Coca-Cola, which sells Dasani, have reduced 

package weight, tried to become more energy efficient, and launched conservation and 

recycling projects. 

 

According to The Wall Street Journal, Coca-Cola is planning to build a plant capable of 

recycling up to 2 billion 20-ounce bottles a year. Beverage companies are also looking at 

ways to encourage more consumers to recycle. 

 

The Fiji Water Company says it intends to become carbon negative—that is, to more than 

make up for the greenhouse gases released in the bottling, transportation, and sales of its 

product. The company says it will install a windmill in 2009 to provide energy to its 

bottling plant in Fiji, which is in the South Pacific. It will also ship water intended for 

sale on the East Coast to Philadelphia, rather than trucking it from Los Angeles. 

 

In August, the International Bottled Water Association took out full-page ads in 

newspapers, urging consumers to recycle, not abandon, their bottles and arguing that 

"when we drink any beverage, it's likely to come out of a bottle or a can." 

 

Paul Pentel, a physician in Minneapolis, sees this as two separate issues. "One is water, 

the other is plastic bottles," he says. "We have been trying to steer people away from the 

liquid candy—juices, pop, and everything else. From that standpoint, water is good, and 

I'm very hesitant to demonize bottled water." 

 

Bring Your Own 
 

Indeed, some people wonder why environmentalists have singled out bottled water, and 

not dish detergent or Wiffle Ball bats. Jessica Retan, 22, a nanny who lives in New York, 

says the waste issue is "concerning, but there's Coke, shampoo—a lot of other things in 

addition to water that are bottled in plastic. So I'm curious. Why just focus on bottled 

water?" 

 

Gigi Kellett of Corporate Accountability International's Think Outside the Bottle 

campaign says that targeting bottled water is a good starting point because water "is 

something people have access to right out of the tap." 

 

Then there's the cost to the consumer of all that 

bottled water. Bringing your own, says Kellett, is "a 

way to protect the environment and protect your 

pocketbook." 



 

Propaganda Techniques Used in Literature 
 
Complete the chart below to help you draw conclusions about the propaganda techniques 
used in the novel that we’ve read. The example here is from Huxley’s Brave New World. 
 
Example of Propaganda 

technique used in  
Brave New World 

Type of 
Propaganda 
technique 

 
Goal the propaganda technique is 

trying to accomplish 

Example: 
“Cleanliness is next to 
Fordliness” page 111 
 
 
 
 

 
Transference 

 
This slogan connects respect for Ford with the 
saying traditionally associated with the 
Christian church, “Cleanliness is next to 
Godliness”.  This helps establish Ford as a 
divine power in the minds of the people in the 
society of Brave New World. 
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